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To the members of the European Parliament Environmental Committee 
 
 
ASECO - Alliance for Sustainable and Ecological Consumer Organizations is a network of 12 
consumer organizations from the EU and candidate countries working together to promote 
sustainable consumption in Europe. 
 
ASECO generally oppose fortified food, with the exception of food that is fortified to counter a 
micronutrient deficiency in the general population Fortification of food is unnecessary; it will lead 
to consumer confusion about the nutritional facts. Also unhealthy foods with a high contend of e.g. 
sugar and fat can be disguised as “healthy” which puts the consumers health at risk. Read more 
about ASECOs position on Fortified Food in the attached ASECO Fortified Food Policy Paper.  
 
The European Parliament Environmental Committee (ENVI) is working on amendments for the 
European Commissions proposal on the addition of vitamins and minerals and of certain other 
substances to foods. 
 
ASECO kindly ask the ENVI to vote in favor of the following amendments: 
 
 
Amendment 36 
 
ASECO supports that fortification of food not be permitted in unhealthy food with a high contend of 
sugar, fat and salt.  
 
Good healthy food naturally contains all the vitamins and minerals the consumers need and the 
consumers have – through many years of public health awareness campaigns – a general knowledge 
of which food they must eat to maintain a varied healthy diet. There is therefore no real incentive 
for the fortification of e.g. vegetables, bread and diary products. 
 
This is different for unhealthy food with high contends of sugar, fat and salt. Those parts of the food 
industry that produce such foods have an obvious interest in adding vitamins, minerals, etc. to their 
products to make them appear healthier.    
 
In the UK and Germany large amounts of fortified food has been on the market for some time. A 
look at the type of food that is being sold shows that that most of the fortified food is unhealthy 
food. A survey of 260 Fortified food products in the UK shows that more that 74% had excessive 
contend of fat, sugar or salt. The “Fortified junk” survey was conducted by the Food Commission 
(ASECO member organization from the UK) and is attached in PDF format. In addition to these 
types of junk food also candy like fruit gum is fortified with vitamins and minerals. This type of 
candy is often marketed with names like “Multivitamin gums” and “Calcium+”    
 
Much of the fortified food and candy for sale in European stores today are marketed directly for 
children. If more of this kind of “food” is allowed the line between what consumers perceive as 
healthy and unhealthy food will disappear and it will become increasingly difficult for parents to 
ensure that their children eat a healthy balanced diet. This can only increase the already existing 
problem with obesity among children. 
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Amendment 30 
 
ASECO supports that member states shall require the manufacturer or the person placing such 
foods on the market in their territory to notify the competent authority of that placing on the market 
by forwarding it a model of the label used for the product. 
 
In the last few years we have seen a number of unfortunate examples of the EU members states 
being unable to properly monitor the food industry. The mad cow scandal is the most prominent 
example, but also the salmonella poisoning in Danish meat industry and - more recent - the 
widespread use of unauthorized irradiation of dietary supplements in several EU countries shows 
that the member stats have some fundamental problems protecting the consumers form malpractice 
in the food industry. Also considering the scarce monitoring resources of the member states, it is 
questionable if monitoring of fortified food will be a priority if it is only optional. It is therefore 
vital that the member states are required to do monitoring. 
 
 
Amendment 10 
 
ASECO supports a short period for transitional provisions. 
 
With most of the processed food products produced today both the ingredients and the production 
processes undergo constant changes to accommodate changing consumer preferences and marketing 
strategies. A short period for transitional provisions should not present any real problem for the 
food industry.   
 
 
Amendments 34, 35, 54, 55, 75, 77 and 96 
 
ASECO supports that the same rules need to apply for vitamins, minerals and other bioactive 
substances. 
 
From the views point of consumer protection there is no valid reason to consider other bioactive 
substances differently from vitamins and minerals. Consumers would expect EU regulation to 
provide protection from both.  
 


